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PEKJIAMHHU CHOPbKEHUSA
2009r.

“Memua TAB”O0

Tun Ha chopbkeHusaTa: Pexnamen omndopa tun “Iluza” 4 x 3 m.

Jlokauusi: ChopbKeHUsITa ce HaMHUpaT Ha Teputopusita Ha O6muna [IpoBaaus.
O6muHaTa € BTOpH MO ToJieMHMHA OOLIMHCKU IEHTHp B obnact Bapna, ¢
HacesneHue 30,000 mymm. I[Ipe3 uentpannara uvact Ha rp. [IpoBagus, mo
npoTexeHue Ha nenusa rpaa, npemuHasa nbeT III- 208 (IIpoBaaus-Aiitoc),
cBbp3Bail obnacture Bapua, byprac, Jloopuy u Cunnctpa, ¢ U3KIFOUUTEITHO
HaTOBapeHa ekciuioatauud. lIpennaraHute OT Hallata KOMIIAHUS PEKJIaMHU
omnbopaoBe ca 3 Ha OpOi KbM HACTOSAIIUAT MOMEHT, PA3MOJI0KEHH ChOTBETHO
B HMJieaJieH LIeHTHp Ha rp. [IpoBanus, Ha u3xona Ha rpaja B mocoka Bapha u Ha
u3xoj1a B mocoka Altoc. Bcuuku Te ca pasnosioxkeHu Ha mbT [T — 208.

EKCK/IY3UBHOCT HAa peKJIaMHOTO mociaaHue: bunbopnosere ocurypsiBar
U3KJIIOYUTETHOCT Ha pPEKJIaMHUTE TIOCJIaHUs Ha TrojisiMa TEPUTOPHS, C
HATOBApPEH IIbTEH Tpa(UK, rapaHTUpAIL BUCOK OpOil HUMIIPECHUHU.

leHoBu ycioBus:

1) bazona niena — 180 eBpo Ha ctpana 3a nepuon (14 nun);
2) OTCTBIKH 32 NPOABIIKUTEITHOCT HA HAeMaHe:
= 3% 3a4 nepuoaa
5% 3a 6 nepuona
7% 3a 8 nmepuojaa
10% 3a 10+ nepuona
3) Otcrbnka 3a pexiaaMuu areHuuu: 20%
4) TlonuTHuecka pekjaamMa: 1o J0roBapsiHe

Ilenume ca oe3 JJ/IC. 3anazeanemo na peknamHume CbOPbIHCEHUA 3 PUKCUPAH NEPUOO ce U36bPUIEA Clled
asancoeo 3anaawane na 50% om naemnama yena.



